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Machel (1998) refers to the sex roles and gender roles of wonen.
Sex roles identify the biological make up and difference between
the male and the female. Gender is constructed socially and
identifies the relationship between nmen and wonmen in the context
of power relations. Gender is not natural or god-given, but is
created by society through socialisation, using institutions such
as the famly, the church and religion, school and education, and
the state and |aws. Gender relations can therefore be changed by
the very society that created them Gender roles exist in all
spheres of society starting with the division of |abour in the
famly. Wbnen are usually allocated the role of donestic chores
as if it were natural for them to do this. This work is hidden
and not paid for. For nobst wonen in this country, donestic chores
are additional to the work they do outside the house. This neans
that wonmen have very little spare tinme. These socially determ ned
roles for nen and wonen are culturally or socially created and
are given the status of being natural and normal as if they
“have always been” and “will always be.” From these gender
roles, certain characteristics, that are a reflection of what it
nmeans to be nmale or to be masculine, are expected of nmen while
ot her characteristics are attributed to wonen as a reflection of
their femninity. For exanple, nmen are supposed to be natural
| eaders, decisionmakers and providers in society, Dbeginning
within the famly, while wonen are the caregivers, supporters and
foll owers of nen.

Gender Rel ations

Gender and gender roles define the way wonen and nen behave in
society and in relation to each other, the way in which they
perceive thenselves and their attitudes. Gender relations affect
t he unequal power relations in society, the essence of which is
the dom nation of men and the subordination of wonen. These
gender relations structure the roles of nmen and wonen, shape the
i deas, knowl edge, values, culture, attitudes, structure of
society and, in essence, social life itself, and are reinforced
i n books, history, stories, songs and the nedia.

Pat ri archy

Patriarchy, based on these socially constructed notions of
gender, gender roles and gender relations that we have discussed
above, is the system of nmale dom nation and control at all levels
of society. It is reproduced through a web of laws and private
and public institutions such as the famly, religious and
traditional beliefs, practices and nornms. It is also reproduced
t hrough ideol ogi cal apparatuses such as the school, education in
general and the nedia. Violence against wonen is an expression of
an extrene form of reinforcing patriarchal control of wonen. In
South Africa, while there is +the overwhelmng system of
patriarchy, different wonen experience different forns of male
dom nation and oppression according to their class, status,
religion, race and even ethnic and cultural backgrounds. For
exanple, white, mddle class wonmen wll experience patriarchy
differently fromrural African wonen.



Di fferent Approaches to CGender
There are different approaches to gender depending on different
under st andi ngs of inequalities and how to overconme them These

approaches are:

e a gender blind approach

e a wonen specific approach
e a gendered perspective

The first two approaches are linmted in their perspective and
cannot adequately address the problens of gender inequality. The
ANC subscribes to the third approach, a gendered perspective,
which nore concretely understands the context in which gender
inequal ity exists, and has the capacity to devel op programes to
di smant| e gender oppression

A gender - bl i nd approach

In this approach, all human beings are viewed as the sane and are
seen to be deserving of the sanme treatnment. In other words,
soci ety should be dictated to by universal |aws and val ues.

A wonen-speci fic approach _ _ _

This is conplex. It can sonetines be progressive, liberal or
conservative depending on how it is used, who uses it and for
what purposes. Wnen are viewed as a special category in this
approach deserving special treatnment in order for them to enjoy
equality with nmen. This approach exists in many different forns,
for instance, a welfare approach and an equality of opportunity
appr oach.

(i) A welfare approach

This says wonen need specific inputs. If taken alone in the long termthis wll
further di serpower  women since it ignores intellectual and cultura
capabilities, individuality, creativity and sense of responsibility.

(ii) A equality of opportunity approach

This focuses on the creation of opportunities for wonen to enter the spheres of
authority, power and control. Fairness and equity are seen only as the
springboards to enter the nmale domain wthout necessarily changing the status
quo in ternms of power, power relations, donmi nant ideas and val ues. This approach

wants wonen to engage in nmasculine activities in a masculine world.

A gender ed perspective
Thi s approach does not |ook at nmen and wonmen alone, but at the
relationship between them how societies are structured along

gender lines, and the inpact of these relations as a whole in
society. It explores the subordination of wonen to nen and how
this relationship inpacts on all aspects of life and society. A

gendered perspective is concerned with ensuring a gender analysis
with regard to policies, progranmes, planning strategy and
eval uati on. In ot her wor ds, it | ooks at fundanental | y
transform ng unequal power relations and changi ng society.

Towar ds a gendered perspective
In a recent discussion docunment Machel (1998) states, *“The
practical gender needs that are addressed have to take place in
the overall context of an endeavour to transform the status quo.
That neans that the voice, knowl edge and experience of those
previously marginalised nmnust be found at the centre of
operations. The values and culture, the attitudes and traditional
practices and all the unequal power relations between nen and
wonen nust by systematically changed.” QGunter (1996) divides
stereotyping into sex roles stereotyping and sex trait
stereotyping. Sex roles stereotyping reflects changes in beliefs
about the famly, child care, the role of wonen in marriage and a



possibility of self performance through work. In the world of
tel evision wonen tend to be confined to a |ife dom nated by the
fam |y and personal relationships, outside the honme as well as in
it. He quotes the study by MNeil in which 75% of nen are
depi cted as enpl oyed whereas |ess than 50% of wonen are enpl oyed
(1986, 11). The sex trait stereotyping on the other hand, Gunter
argues as reflecting nore commonly held stereotypes about wonen’s
characteristics, e.g. wonen are nore enotional than nmen. But the
word “enmotional ” is not used in association with aggression or
dom nance, it is nore often than not used in reference to the
neuroticism comonly associated wth wonen and femninity.
Exanpl es of these forns of stereotyping can be seen in many forns
of programres. Daniel Learner (1958) believed that nass nedia,
especially the radio and television, not only conveyed
information but assisted with the changing of behaviors and
attitudes of people. It was WIbur Schramm (1996) who built on
this and believed the role of mass nedia and its power to
di ssemnate information could enhance the |ives of people in a
meani ngful and hunmane manner. Singhal and Rogers, felt that
information was a vital ingredient in noving a nation towards
devel opnent (1989, 205). This was done through the nedia, where
directed social changing of society was intended to cause both

social and material advancenent, including greater equality,
freedom and other socially valued qualities for the majority of
people through their gaining greater control over t he

envi ronment .

The strategy used for current nmass nmedia prograns has
increasingly |looked at the genre, entertainment education.
According to Singhal and Rogers (1994, 382) this versatile genre
has its roots thousands of years ago in origins of fairy tales
and nythol ogy. Sone people call this synbiosis of education and
entertai nment, edutai nnent

(Myers, 1996) as it focuses on the inpact of entertainment to
both entertain and convey an educational thenme. Nariman (1993)
defined edutainnent as a process that rei nforces val ues,
attitudes and behaviours that viewers can use to their own
per sonal advancenent. The soap opera or television novel
originated from the earlier radio novels and the radio soap
operas that flourished in the nineteen thirties and forties. Soap
conmpani es sponsored these progranms if advertisenents were shown
between the prograns. The advertisenments were successful and the
selling of the products escalated. Besides being entertained,
soap opera viewers were sinmultaneously engaged in programr ng and
advertising which definitely affected the behaviours of people.
Soap opera viewer's interpretations acknowl edged that the
nmessaging results in social and econom c change and they can
therefore apply the nmessaging to their |ives.

Al bert Banduru explains the social learning theory: “social
| earning theory approaches the explanation of human behaviour in
terns of a continuous reciprocal interaction between cognitive,
behavi oural and environ nmental determ nants. Wthin the process
of reciprocal deternminism lies the opportunity for people to
influence their destiny as well as the limts of self-direction.
This conception of human functioning then neither casts people
into the role of powerless objects controlled by environnenta
forces nor free agents who can becone whatever they choose”
(1977, wvii). Tan states attitudes, values, perceptions and
behavi ours of man are response tendencies because they are all



reactions to external stimuli (1985, 243). He describes the
i npact and val ue of social |earning theory on conmunication. The
mai n determ nant of learning is reinforcement and incurs when man
| earns fromdirect experiences and from observati on of nodelling.
Human thoughts, affect and behaviours are markedly influenced by
observation according to Bandura (1977).

Model i ng, either alone or associated with corrective feedback, is
a determnant and plays a prinme role in spreading new ideas and
social practices within society. This theory is particularly
relevant to mass conmunications because many behaviours are
| earnt through nodeling observed in the mass nedia. Television
gives its audiences great opportunities for observational
| ear ni ng experiences t hr ough role nodel s. The | ear ni ng
performance distinction is a key to success in the social
| earning theory. The viewers tend to enulate certain role nodels,
be it positive prosocial behaviour or antisocial behaviour
(Si nghal & Rogers 1989).

Only then wll proposed change come into effect. Changing
attitudes is fundanmental, and the inportance of attitudes as a
predi sposing condition to behaviour in comrunication situations
plays a pivotal role. The contribution of television reinforces
pro-social attitudes and behaviour. It is inportant that
tradition values are portrayed in the soap operas so as to subtly
convey both an entertainment and an education theme in sone
aspect of developnent. MWers (1997) feels nessaging has to be
percei ved, understood, accepted and incorporated into people's
own |ives.

Background and Aim of Research
In April 1995 the author was project |eader for a research
project jointly enbarked upon by the Human Sciences Research
Council (HSRC), the South African Broad-casting Corporation
(SABC) and the Vaal Triangle Technikon to do research on the
portrayal of wonmen on South African television. The aim of the
study was to determine how wonen are portrayed on television,
specifically channels TVl and CCV. The research conprised three

phases:

1. The recording of TVl and CCV broadcasts during pre-determined tine slots with
substantial audi ence ratings (ARs)

2. Eight focus group discussions with approxinmately ten persons (television

vi ewers per group) to probe their opinions and inpressions regarding the
portrayal of women on television

3. The design of a categorisation systemfor content analysis to study the
portrayal of women on television

The group di scussion phase was designed to probe the opinions and
i npressions of the respondents regarding the portrayal of wonen
on South African television. Goup discussions were held in the
group’s honme | anguage and gender was used as a divider. During
t hese sessions the respondents opinions and inpressions regarding
the portrayal of wonen on South African television were probed.
The results obtained by neans of the focus group di scussions were
utilised for the design of a quantitative and qualitative
anal ysis system This entailed the devel opnent of a general nodel
for analysis, establishing a categorisation system for each of
the presentation formats or progranme types involved, data
sheets, coding lists and codi ng guides. Eight Coders were trained
to use this analysis system to anal yse various progranmes that
were video-recorded in phase one. The Coders were nmle, fenale
and of four different |anguage groups.



General Research Design and Procedure
The sanple of television programmes analysed consisted of six
weeks of broadcast television, analysed and coded by a team of
eight persons. Before the actual analysis all Coders were
required to pass a training course. The training consisted of in-
depth di scussions of the aimof the study, the content categories
to be used, and the definition of programe types. These were
followed by the analysis of selected training material (video
recor di ngs covering a spectrum of progranme contents),
conparisons of the results of the Coders’ analysis and further
di scussions of the Coders’ interpretation of the categories and
definitions used.
Upon conpletion of the training session, the viability of the
categories used and the coders’ utilisation of these categories
were tested by means of an inter-coder reliability study. Once
the training and reliability study had successfully been
conpleted, the actual analysis of the programmes in the
particular sanmple started. A separate data sheet was used for
every progranme.
Sanpl e of Tel evi sion Programes Recorded
Recor di ngs on weekdays (totalling 6 hours per day)
Recor di ngs on weekends (totalling 3 hour per Saturday and per Sunday)
1. Dranms/stories and advertisements — which is divided into three
subcat egories, namely work environment, famly environment and social
envi ronnent .
2. News and acutality progranmes — where distinction was nmade between the
presenters and the participants.
3. Qther programmes — which was al so divided according to presenters and
participants.

Results of the Content Analysis Phase of the Research
Dr amas
From the statistical analysis of this sanple it was clear that
more females than nales featured in dramas on both TVl and CCV.
The majority of the female characters portrayed in dramas were
between 18 and 35 years of age, nmarried with children of their
own. In the dramas the majority of female characters were
portrayed in a famly environnent, second in a work environment,
and then in a social environment.
Work environment: Wownen in the work environnent were presented as highly
conpetent and powerful, slightly nore so in TVl dramas than in CCV dranas.
Famly environnment: 50% of the TVl dramas were coded as portraying unhappy
famly situations. In the famly situation again nost of the fenales portrayed
positive role nodels, coded as “caring,” “loving,” “deternmined” etc. Were
applicable the relationships with partners, children, relatives and friends were
usual 'y friendly.
Social environnent: Fenmale role nodels in the social sphere were nostly
positive, although sone fenales in this environment were described as presenting
negati ve role nodels, being liars, prom scuous or hostile.

Advertisenents

The majority of the wonen in advertisenments were portrayed in the
fam ly environnment slightly less in the social environnent and

| east in the work environnent.

Work environnent: Wonen's relationships with nmen and wonen in advertisenents

were nostly coded as “not acceptable.” The fenale role nodels in the work
environment were overwhelmngly positive in advertisenents - wonen were
descri bed as positive, professional, intellectual and skilful.

Fam |y environnent: This was portrayed as happy and the fenales were portrayed
as highly competent and powerful. The relationships with partners, children,
relatives and friends, were applicable, nostly friendly. The fenale role nodels
in the famly environment were also very positive — they were described as
efficient housew ves, |oving nothers, caring wves etc.



Social environnment: Fenales were rated as highly conpetent and with average
power. The dress of the females were casual and smart. They were also very
el oquent. Relationships in general were friendly. Fenales as role nodels in the
soci al environment were regarded as positive.

News Progranmes _

There were approxinmately the same nunber of fenales and nales
presenting news on TVl although there were nore nale presenters
on CCV.

Presenters and co-presenters: On TVl there were nore presenters that were coded
as eloquent and friendly towards their colleagues and audience than on CCV.
Presenters and co-presenters of news programes on both TVl and CCV were
regarded as positive role nodels. They were seen as professional, conpetent,
inspiring, pleasant and comm tted.

Actual ity Programmes
There were nore nale presenters and co-presenters presenting

actuality progranmes than females.

Presenters and co-presenters: Fenale presenters were coded as being highly
conpetent, powerful and were seen as positive role nodels.

Fermal e characters in actuality programes: Mst of the actuality discussions
where fenal e characters featured were associated with the work environnent.

The competence of female participants was rated as high.

O her Programres

There were nore nale presenters in other types of progranmes.
Presenters and co-presenters: Fenal e presenters of these other programes on TV1
were regarded as being as conpetent as nen, while on CCV 62% were equally
conpetent to nen and 31% were nore conpetent.

Fermal e characters: The fenal e characters in other programes were coded as being
average to highly conpetent.

Fromthe results of the group discussions and content analysis it
was apparent that wonen were generally perceived to be portrayed
positively on TVl and CCV, on a par with nmen. In the group
di scussions (especially in the male groups) it was stated that
the female body was still exploited and that nen were still
better hosts and announcers. It was, however, agreed that
portrayals of wonmen have progressed from featuring them as
housewi ves to featuring them as professionals and that tel evision
now tends to reflect accurately wonen's role in South Africa
Interesting was the finding that wonen in news and actuality
progranmes, as well as in dramas and stories, were seen as the
victinms rather than the perpetrators of violence.

Wth regard to stereotyping, sone responses indicated that wonen
were stereotyped as people belonging in the kitchen and bat hr oom
for exanple in soap advertisenents. |In conpetition and nusic
progranmes wonmen were also seen as decorative accessories only.
In dramas wonen were sonetines stereotyped as housewi ves,
prostitutes and materialists.

From the content analysis it was evident that wonmen in dranmas and
advertisenents were nostly portrayed in a famly environnent and
less in a work or social environment. |ngham (1998) states the
nost watched, and perhaps influential, genres of television
viewing are advertisenents and soap operas and it is these two
forms of television that viewers focus on. She quotes figures
whi ch show that in television drama wonen are out nunbered by nen
3:1 or 4:1. In cartoons wonen are out nunbered 10:1 and in soaps
wonen are out nunbered by as nmuch as 7:3 which is quite
surprising when one considers that this genre of television
viewing has a very high proportion of the female audience. Even
children's television is domnated by males 70-85% She al so goes
on to say nmen dominate the production side of television so it is
hardly surprising then that the masculine patriarchy ideology is
presented as the norm when wonen are so out nunbered by nen on
the screen and behind the screens on television. Television



stereotyping occurs in relation to various roles in which nen and
wonen are portrayed, and also has a connection wth the
personality attributes that are displayed.

Trowel found wonmen are nore likely to appear in personal hygiene
products, 75% of all adverts using females were for products used
in the bathroom or kitchen, 56% of wonen in adverts were shown as
donmestic housewives, and only 18 different occupations were
shown for wonmen in conparison to 43 for nen (1998, 96). |ngham
figures advertising as prescribing the role of wonen as being
very much a famly and home oriented one. She also states that
when wonen are shown in a position of power in advertisenents it
is often portrayed as bei ng unnatural

In a large nunber of advertisenents wonmen are seen as housew ves
or sex objects. The majority of soap operas are set in a donestic
situation because the hone is the place where wonen s expertise
is supposedly valued, and it is also a place of confort. In the
nore gl anorous Anerican type soap operas wonen of all ages use
their sexuality to gain power. In mddle-age, wonen are presented
much nmore frequently as being desirably sexualant in conparison
to those in the nore donmestic soaps.

I ngham states that while television can be said to reflect the
changing roles of wonen, tending to portray them in a light of
approval or disapproval, positive or negative according to the
roles that patriarchy favours, the housewife is favoured, while
the woman in power is often shown to be the villain. More
inmportantly wonmen are often represented as not being so
intelligent as nen and having to rely on them A worman is often
either intelligent or beautiful, but rarely both. It is inportant
to note also the effects that these portrayal s have on peopl e.

In the sample of news Dbroadcasts analysed there were
approxi mtely the sanme nunber of nmle and fermale presenters on
TV1, while on CCV there were nore nale presenters. In the group
di scussi ons the wonen reading the news broadcasts were descri bed
as well balanced, well dressed, spontaneous, professional
confident, talented and fluent. Only a few individuals in the
group described the female news presenters as unprofessional or
i nconpetent. The nostly positive group responses corresponded
with the results of the content analysis where female news
presenters were coded as positive role nodels.

A study carried out by the Conmmunity Agency for Social Enquiry
(CASE) | ooked at the front page coverage or prinme time view ng of
three daily newspapers, five radio stations and three public
tel evision channels over the period 17 -21 July 1996. It found
that fewer wonen are reported in nedia itenms than nmen, and that
mal e reporters are nore likely to report on political and | abour
i ssues than females. 82% of those shown in the survey were nen.
Men are nore likely to be talked about to be interviewed or be
represented as doing diverse everyday actions. Wnen are featured
as victins. Wth regard to subject mtter, 93% of those
represented in the political category were men, and the nature of
wonen’s issues covered were very simlar to those of a study on
“The Portrayal of Wnen in the South African Electronic Media”
carried out by Media Watch. The findings suggest that violence
agai nst wonen, health and reproductive issues, as well as wonen’s
enpower nment , received the greatest attention in rmainstream
medi a.

The CASE study also examined 163 advertisenments. It found that
31% of people in the advertisenents are female conpared to 80%



in non-conmercial nedia itens, reflecting the fact that wonen are
the largest single consuner group, and wonmen were nore likely to
be represented in the donestic sphere as housewi ves (24%
daughters (11% and nothers (9%. On the other hand nmen were
generally shown in the public sphere as decision-nmakers (15%,
political personalities (13% and professionals (8% .

As a result of the findings of the research of “The Portrayal of
Wnen on TV” the CASE study found that 21% of front page and
prime tine coverage was on the enpowernent of wonen, conpared to
4% on fashion and beauty. This is a very encouraging sign as this

was all in 1996 after the research findings had been published.
It suggests pressures are being successfully exerted on SABC
programrers. There is still a long way to go before wonen and nen

have equal air-tinme but the basis has been |aid.

Concl usi on
It is nost inportant to question how real the representations of
wonen are on television and how this affects the attitudes of
t hose who watch? In the content analysis report it was noted that
there were nmore male presenters and co-presenters of actuality
programmes on TVl and on CCV than fenmale presenters and co-
presenters. There were also nore male participants in actuality
progranmes. There were approximtely the same nunber of female
and nmal e participants on TV1l, but nore male participants on CCV
In the group discussions reactions were negative towards those
nmusi ¢ programmes where wonen were badly portrayed, inproperly
dressed or boring. Wilst sonme individuals in the groups
described wonen as professional and conpetent in conpetition
progranmes, there were many negative comments regarding the role
of wonen — mainly that they were exploited in these programes.
Suggestions on what changes can be made with regard to the role
of the wonen on TV: it was suggested in the group discussions
t hat t he wonen’ s bodi es shoul d not be expl oited in
adverti senments, nusic programes, conpetition programmes and in
somre dramas. Wth regard to news broadcasts and actuality
progranmes it was suggested that wonen should be involved nore
actively, and female issues should also be discussed nore
frequently.
In a submission to the Conmm ssion on Gender Equality during its
i nformati on and eval uati on workshop in May 1997 the Institute for
Advancenent of Journalism nade the follow ng observation on the
kind of stereotypes that are reflected in the nedia and
adverti sing.
The inmages: Wonen are often not seen in the South African nedia and advertising
agenci es. Wnen are nerely decorative images to sell itens. Certain wonen such
as those with disabilities and rural wonmen are al nbst conpletely invisible.
News val ues: One reason for the invisibility of certain categories of wonen is
the refusal by the South African nedia to accept devel opment as a national news
story.
Langﬁage: Wnen are all too often called girls in the South African nedia.
Important fermale figures are spoken of as the wves of soneone else. For
exanpl e, when actress Dorothy Lanour died the British Broadcasting Corporation

called her a “talented conmedian and actress.” The South African Broadcasting
Corporation described her as a “ sexy side kick of Bob Hope and Bill Crosby.”

The South African nedia is especially an old white boys club. In
managenent courses run by the Institute for Advancenent of
Journalism the proportion of wonen participants is always |ower
than 25% | should like to conclude with these words spoken by
Presi dent Nel son Mandela at the opening of South Africa s first
denocratically elected parliament in 1994 and which underscore



the seriousness which the governnent of South Africa takes the

i ssue of gender equality.

It is wvitally inportant that all structures of governnent including the
Presi dent hinself should understand fully that freedom cannot be achi eved unl ess
worren have been enmancipated from all forns of oppression. Al of us nust take
this on board, that the objectives of the Reconstruction and Devel opnment Program
(RDP) will not have been realised unless we see in visible and practical terns
that the condition of the wonen of our country has radically changed for the
better and that they have been enpowered to intervene in all aspects of life as
equal s with any ot her nenber of society.
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